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Bachelor of Arts (Hons) 
Digital & 
Multimedia
Design

Degree type: Bachelor of Arts 
(BA Hons)
Credits: 360 UK credits = 180 
ECTS
Duration: 3 years
Language of instruction: 
Spanish and English
Mode of delivery: In-person

In the Bachelor of Arts 
(Hons) in Digital and 
Multimedia Design, you 
will gain a solid foundation 
in a sector with a large 
international presence 
and a high demand for 
professionals, developing 
the profile of a multimedia 
digital designer who is 
prepared to meet the 
growing needs of a rapidly 
expanding market.
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In the Bachelor of Arts (Hons) in 
Digital and Multimedia Design, you will 
develop your creativity as a professional 
in web design, cross-platform apps, 
multimedia creation, digital art, 
advertising, and transmedia storytelling.

You will gain a solid foundation in a 
sector with a large international presence 
and a high demand for professionals, 
developing the profile of a multimedia 
digital designer who is prepared to meet 
the growing needs of a rapidly expanding 
market.

From day one, you will aspire to become 
a professional in digital design and 
multimedia, creating a multidisciplinary 
portfolio, learning the most current 
languages and tools used by pioneering 
firms at a national and international level 
through lessons, masterclasses, and 
workshops with the best active teachers, 
as well as internships in several 
companies. 

You will learn how to apply your 
creativity to the design and development 
of competitive digital products.  Likewise, 
you will learn how to design and create 
products by using the sector’s most 
popular software such as Adobe’s 
Creative Suite, prototyping app and 
website software, Cinema 4D, Unity, etc. 
You will also learn about the trends in 
digital design (UX, UI, 3D, AR, VR, 
Gaming, etc.) and its applications in the 
different sectors of the creative 
industries: web and app design, 
advertising, film and television, shows, 
events and festivals, communication, 
digital art, new media, mixed media…

Description You will also learn how to devise, 
develop, and lead creative projects, 
manage teams, in addition to creating 
and financing your own business and 
projects.
As a key component of your degree, you 
will prepare your personal eportfolio and 
network with professionals and 
companies that are actively involved in 
this sector. They will access your online 
profile and learn about your skills. Your 
personal eportfolio will, therefore, 
maximize your access to opportunities, 
including the best internships and job 
positions, helping you build international 
networks that will strengthen your 
position in the creative and professional 
world.
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Descripción The connection between new media and 
the current job landscape offers an 
incredible context that is rich in 
opportunities and development: web and 
app design, directing and producing, TV 
shows using digital technology, industrial 
and scientific simulations, 3D 
movie/brand animation, tourism 
promotion, cultural heritage, multimedia 
for live events and shows, etc.

In the years ahead, the European 
Commission predicts that there will be 
between 500,000 and 750,000 unfilled 
jobs in these areas. Within the next 4 
years, the job offer for multimedia 
creators will increase at a rate of 26%, 
one of the highest rates of all 
professions.

With a Bachelor of Arts (Hons) in Digital 
and Multimedia Design, you will obtain 
the necessary training to immediately 
join the job market in the creative 
industry, advertising and creativity 
departments, managerial positions of 
creative teams, companies and 
institutions that specialize in digital 
imaging, communication, culture and art, 
as well as being able to set up your 
multimedia design studio and collaborate 
with web developers and creatives from 
every corner of the world.

90% of LABA’s Graphic and Digital 
Design students are employed within six 
months of graduation.

Possible career
opportunities:

Multimedia / transmedia / digital media 
designer
Content and digital platform creator
Web designer and developer
App designer
UX designer
Graphical interface designer
Motion graphics designers
Art director
Photo editor

Creative 3D infographic designer
Videogame, film, television, and 
interactive product designer
Branding specialist
Digital artist
Social media manager
Social media content creator

Examples of companies/sectors you can 
work for:

Technology and app development 
companies
Design and consulting studies
Advertising, communication, marketing, 
and branding agencies
Art industry
Graphic industry: Prepress and printing
Audio-visual production companies
Press, book, and record publishers
Creative departments of businesses 
and institutions
Communication departments of 
businesses and institutions

C
areer

prospects
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Descripción
With more than two decades of 
experience and four campuses in Italy, 
LABA’s methodology has a uniquely 
practical approach aimed at the job 
market, encouraging students to develop 
artistic experimentation habits. This 
methodology is based on learning by 
doing and design thinking processes, 
combining in-person classes, 
workshops<and masterclasses led by 
pioneering artists and institutions. Your 
educational experience at LABA will also 
include internships in companies with 
highly renowned professionals.

Other aspects worth highlighting are:
Small classes, with a maximum of 18 
students per group
Internships in national and 
international companies
Lessons in Spanish and English

workshops and masterclasses taught by 
leading experts in these fields. These 
professionals help students explore the 
different careers offered by the creative 
industries sector.

In the second year

students acquire in-depth and advanced 
knowledge of the main techniques and 
software, including knowledge of web and 
app development, art direction, 3D 
modelling, animation, and special effects. 
Students analyze the most important 
digital design and mixed media trends and 
learn about the methods used to manage 
and develop team projects.
Students will develop a collaborative 
project where they will have to combine all 
the knowledge acquired throughout the 
course.

You can enrich your training with multiple 
workshops and complementary subjects 
such as advertising, branding and digital 
marketing, advanced infographics, cross-
platform programming, etc.

The third year

focuses on preparing the student for 
employment and professional 
development, through internships in 
companies, preparing the final year project 
and acquiring the required knowledge and 
skills for learning, such as the ability to 
create and finance a startup or the ability 
to handle academic work while leading 
international creative companies.

The objective of the BACHELOR OF 
ARTS (HONS) in Digital and 
Multimedia Design is to enhance a 
student’s artistic and technical ability to 
tackle the projects that our current 
professional environment is involved in, 
and to promote a multidisciplinary, 
international profile, as well as fostering 
an entrepreneurial spirit.

The first year

focuses on digital design concepts, 
communication theory, project 
methodology, cutting-edge digital tools 
for UI design, prototyping, as well as 
video, and sound editing. Students also 
devise an individual project over the 
course of the academic year and attend

Methodology
and objectives
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Year 1
Professional Development
Contextual Studies
Individual Project 
Techniques & Processes
Digital Design Practices
Graphic Design Practices
Communication in Art & Design
Media practices
Screen-based Practices

Year 2
Professional Practice
Applied Practice Collaborative Project 
Advanced Digital Design Studies
3D Modelling & Rendering
Digital Animation 
Social Media Practice

Year 3
Final year Project
Art direction
Creative Entrepreneurship
Professional internshipSubjects

8



Graphic Design
Practices
Students will apply graphic design 
practices associated with the industry to 
create a cohesive graphic 
communication product. Topics included 
are graphic design practices, 
appreciating and leveraging design 
constraints, working with a broad 
spectrum of technologies, applying 
thinking and testing in the development 
phase, efficient graphic design practices, 
and delivering a graphic solution to a 
client.

Communication in Art 
& Design
Communication in art and design is 
fundamental for all professionals 
involved in the creative industries. Target 
audiences and clients are looking for 
increasingly sophisticated visual stimuli, 
and creative professionals are 
continually being challenged to identify 
innovative and engaging ways to 
communicate their ideas.
Through examples and case studies, you 
will discover the evolution of 
communication in the creative industry, 
learn how to analyze a briefing, define a 
context and a communication strategy, 
develop it through experimentation, and 
finally, present the final result.

Media practices
Today's practices can use a more 
modern definition of "media" that 
includes moving image, sound, digital 
forms and much more. Video has 
become an indispensable medium in any 
creative and productive activity related to 
advertising, entertainment, education, 
fashion, music, science, of course film 
and television, etc. Here you will learn 
the techniques that will allow you to 
create professional quality digital videos, 
from conceptualization and script, to 
recording, post-production and color 
grading. 
The course includes a module of 
recording and editing sound, essential in 
audiovisual work.

Screen-based 
Practices
The creative industries offer a stimulating 
and competitive job market for 
professionals who have a high level of 
theoretical and practical knowledge in 
the use of visual and multimedia content, 
employing professional software such as 
Photoshop, Illustrator, InDesign, After 
Effect, etc. Here you will learn how to 
use the main software employed by 
professionals to shape, digitize, and 
virtualize your ideas.Think and create 
using a digital approach - this is what 
you will get!

1st year subjects
Professional 
development
You will explore and analyze the different 
careers that the degree offers through 
meetings with the best active 
professionals in the sector: app and web 
designers, art directors, 2D and 3D 
animation creators, VR, AR, and mixed 
media creators and experts, heads of 
branding and advertising companies, 
SEO experts, creators of series and film 
credits, etc.

Art & Design –
contextual studies
A riveting journey through the history of 
art and design and its main trends. The 
topics discussed in this subject will 
become a source of inspiration for your 
future work and will provide you with a 
solid foundation in creative discourse.

Individual Project
Under the guidance of your professors 
and tutors, you will learn to investigate, 
analyze and shape your ideas, facing a 
creative challenge that directly responds 
to the demands of a real simulated 
project from the market or the creative 
industries. To solve this, you will have to 
combine and put into practice your 
knowledge to devise an advertising 
campaign and create audiovisual 
materials for a festival, exhibition or 
museum catalogue, etc.

Techniques and 
processes
You will learn how to choose appropriate 
research methodologies and how to 
carry out the analysis of the client’s 
needs, develop and conceptualize an 
idea, choose suitable techniques, 
instruments, and materials, and carry out 
testing. All these exercises will be done 
through case studies and dynamic 
experimentation sessions, which will 
show you how designers face the 
challenges of the profession and find 
brilliant solutions. As part of the course, 
you will develop a project and a personal 
portfolio. 

Digital Design
Practices
The experience of using digital interfaces 
is becoming increasingly common in our 
daily lives. Web and app applications, 
computer software, IoT (Internet of 
things)… The user experience must be 
intuitive in any type of interface, whether 
for entertainment, learning, or recording 
purposes.
You will learn how to design and produce 
interfaces for different platforms and 
media, using professional software and 
analyzing the most innovative proposals, 
working on the principles of usability and 
user experience, as well as visual 
elements, interface design and 
prototyping, production and testing.
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Digital 
Animation 
Thanks to the modern techniques and 
software developed in recent years, 
especially in media such as the Internet 
and TV, we have witnessed significant 
growth in 2D and 3D animation as an 
expressive, creative, and communication 
medium. This is partly due to the intrinsic 
potential of animation and the relatively 
low costs that such techniques entail 
when compared to the costs involved in 
traditional image production techniques. 
Using these modern techniques does not 
require actors, props, expensive scenery 
nor production equipment. An artist only 
needs a computer to create brilliant 
animation productions.

In this course, you will develop your 
ability to plan, produce and publish your 
digital animations and you will how to 
learn to use the best software on the 
market such as After Effects, Houdini, or 
Cinema 4D in a professional way.

2
Professional practice
An essential aspect of professional 
practice is an in-depth analysis of one's 
strengths and weaknesses. Such 
introspection, combined with a clear 
strategy for presenting your skills to 
companies and potential clients, is key to 
your future success. This unit aims to 
support you in your transition to the 
world of work, developing a strategy in 
line with your future career, through the 
following tools: career plans, CV and 
video CV writing, interviewing skills, self-
promotion material, legal frameworks, 
business planning and use of social and 
professional networks.

Applied Practice 
Collaborative Project
If you had to face a real simulated 
market or a creative industry challenge 
alone in your first year, here you will 
learn how to work in a team, share ideas, 
analyze, discard and discuss, finding 
solutions that are approved by various 
points of view, etc. In all international 
employability studies, these teamwork 
skills stand out as the most sought-after 
skills companies are looking for. 

Advanced Digital 
Design Studies
In this course, you will expand your 
knowledge of digital design for web 
services and smartphone applications. You 
will create prototypes and develop new 
systems for the distribution and 
consumption of information and 
entertainment. We will emphasize the 
creative combination of aesthetics and 
technical skills to produce attractive user 
experiences while analyzing how different 
devices and platforms meet user needs. 
Likewise, through talks and meetings with 
experts and professionals, we will explain 
the most innovative and experimental 
aspects and developments in digital design 
and how they help to shape the future in 
terms of economic growth, sustainability, 
and social responsibility.

3D Modeling & 
Rendering
In this course, you will develop 3D 
modelling skills and techniques with 
professional software such as Cinema 4D 
or ZBrush. You will learn how to create 
digital objects, and you will enter the world 
of Virtual Reality. You will discover the 
infinite applications of 3D, from 
entertainment, branding, and gaming, to its 
use in fields such as fashion, architecture, 
and interior design, projection mapping, 
theatre, live shows and festivals, cinema 
and TV, cultural heritage and museums, 
advertising, planning and development of 
Smart Cities, etc. 11

nd year subjects

Social Media 
Practice

Facebook, Twitter, LinkedIn, the ability to 
leave comments on news stories, online 
stores, file-sharing platforms and wikis 
have become essential elements of 
everyday life. They have also become 
valuable tools in the way companies 
communicate with their current and 
potential audiences. Social media has 
transformed the way people and 
businesses communicate by enabling 
engagement across multiple channels 
with increased personalization and 
targeted outreach. 
While we are living in a transformative 
time that creates exciting opportunities, 
we are also facing new challenges for 
organizations and individuals. The rapid 
growth of social media raises questions 
about authorship, authenticity and 
privacy, to name just a few. 
This unit explores this new cultural 
ecosystem, in which we use new 
practices of communication and social 
interaction through social media. 
At the end of this unit, students will be 
able to analyze a market to plan and 
develop strategic communication 
campaigns through social media. 
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Final year
Project
The final project will be your first 
business card in the working world until 
you start to consolidate your professional 
background. Through your final project, 
you will show the world what you are 
capable of doing and convince your 
future clients and employers.
Under a tutor’s supervision, you will 
develop your final project, where you will 
showcase what you have learned by 
arguing your ideas and proposals, as 
well as outlining the vision of who you 
would like to be in the future.

Art direction
Direct an art project, manage a team and 
convey the main idea based on the 
concept, the needs and requirements of 
the client. Decide the visual codes, 
colours, typography, and the set of 
details to maintain the overall aesthetic 
vision of the project and all the elements 
needed to achieve success. The art 
director is one of the most demanded 
and respected figures in the creative 
industries sector. Will you sign up for the 
challenge?

Creative 
Entrepreneurship
You will have the opportunity to cultivate 
your creative business skills by 
developing multiple ideas and exploring 
their viability in a business context. You 
will deepen your knowledge in business 
and finance practices, learn to analyze 
market prospects, recognize 
opportunities, and build professional 
networks.
You will have the opportunity to learn 
about the different sources of funding 
that are available for a creative company 
at a national and European level, ranging 
from private to public funds. Experts and 
business angels will teach you how to 
get this funding.
The course also includes a one-week 
workshop with an accelerator, whose 
experts will teach you how to focus a 
business plan and make a pitch that is 
attractive to investors.

13

3rd year subjects

Professional 
internship
In the first two years, you will have had 
countless opportunities at LABA to 
network with professionals and learn 
from them. Now is the time to put 
yourself to the test and apply everything 
you have learned to real work scenarios, 
responding to a company’s needs and 
demands, with long-term internships 
(between 2 and 6 months) in the sector’s 
main companies. As a LABA student, 
you will be granted the opportunity to do 
an internship in companies across Spain 
and Italy.
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Degree type: Bachelor of Arts (BA Hons)

Credits: 360 UK credits = 180 ECTS

Duration: 3 years

Language of instruction: Spanish and English

Mode of delivery: In-person





In the Bachelor of Arts (Hons) in Digital and Multimedia Design, you will gain a solid foundation in a sector with a large international presence and a high demand for professionals, developing the profile of a multimedia digital designer who is prepared to meet the growing needs of a rapidly expanding market.
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In the Bachelor of Arts (Hons) in Digital and Multimedia Design, you will develop your creativity as a professional in web design, cross-platform apps, multimedia creation, digital art, advertising, and transmedia storytelling.



You will gain a solid foundation in a sector with a large international presence and a high demand for professionals, developing the profile of a multimedia digital designer who is prepared to meet the growing needs of a rapidly expanding market.



From day one, you will aspire to become a professional in digital design and multimedia, creating a multidisciplinary portfolio, learning the most current languages and tools used by pioneering firms at a national and international level through lessons, masterclasses, and workshops with the best active teachers, as well as internships in several companies. 



You will learn how to apply your creativity to the design and development of competitive digital products.  Likewise, you will learn how to design and create products by using the sector’s most popular software such as Adobe’s Creative Suite, prototyping app and website software, Cinema 4D, Unity, etc. You will also learn about the trends in digital design (UX, UI, 3D, AR, VR, Gaming, etc.) and its applications in the different sectors of the creative industries: web and app design, advertising, film and television, shows, events and festivals, communication, digital art, new media, mixed media…









Description









You will also learn how to devise, develop, and lead creative projects, manage teams, in addition to creating and financing your own business and projects.

As a key component of your degree, you will prepare your personal eportfolio and network with professionals and companies that are actively involved in this sector. They will access your online profile and learn about your skills. Your personal eportfolio will, therefore, maximize your access to opportunities, including the best internships and job positions, helping you build international networks that will strengthen your position in the creative and professional world.
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Descripción













The connection between new media and the current job landscape offers an incredible context that is rich in opportunities and development: web and app design, directing and producing, TV shows using digital technology, industrial and scientific simulations, 3D movie/brand animation, tourism promotion, cultural heritage, multimedia for live events and shows, etc.



In the years ahead, the European Commission predicts that there will be between 500,000 and 750,000 unfilled jobs in these areas. Within the next 4 years, the job offer for multimedia creators will increase at a rate of 26%, one of the highest rates of all professions.



With a Bachelor of Arts (Hons) in Digital and Multimedia Design, you will obtain the necessary training to immediately join the job market in the creative industry, advertising and creativity departments, managerial positions of creative teams, companies and institutions that specialize in digital imaging, communication, culture and art, as well as being able to set up your multimedia design studio and collaborate with web developers and creatives from every corner of the world.



90% of LABA’s Graphic and Digital Design students are employed within six months of graduation.







Possible career opportunities:


Multimedia / transmedia / digital media designer

Content and digital platform creator

Web designer and developer

App designer

UX designer

Graphical interface designer

Motion graphics designers

Art director

 Photo editor

Creative 3D infographic designer

Videogame, film, television, and interactive product designer

Branding specialist

Digital artist

Social media manager

Social media content creator



Examples of companies/sectors you can work for:

Technology and app development companies

Design and consulting studies

Advertising, communication, marketing, and branding agencies

Art industry

Graphic industry: Prepress and printing

Audio-visual production companies

Press, book, and record publishers

Creative departments of businesses and institutions

Communication departments of businesses and institutions







Career prospects
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Descripción







With more than two decades of experience and four campuses in Italy, LABA’s methodology has a uniquely practical approach aimed at the job market, encouraging students to develop artistic experimentation habits. This methodology is based on learning by doing and design thinking processes, combining in-person classes, workshops<and masterclasses led by pioneering artists and institutions. Your educational experience at LABA will also include internships in companies with highly renowned professionals.



Other aspects worth highlighting are:

Small classes, with a maximum of 18 students per group

Internships in national and international companies

Lessons in Spanish and English





workshops and masterclasses taught by leading experts in these fields. These professionals help students explore the different careers offered by the creative industries sector.



In the second year



students acquire in-depth and advanced knowledge of the main techniques and software, including knowledge of web and app development, art direction, 3D modelling, animation, and special effects. Students analyze the most important digital design and mixed media trends and learn about the methods used to manage and develop team projects.

Students will develop a collaborative project where they will have to combine all the knowledge acquired throughout the course.



You can enrich your training with multiple workshops and complementary subjects such as advertising, branding and digital marketing, advanced infographics, cross-platform programming, etc.



The third year



focuses on preparing the student for employment and professional development, through internships in companies, preparing the final year project and acquiring the required knowledge and skills for learning, such as the ability to create and finance a startup or the ability to handle academic work while leading international creative companies.








The objective of the BACHELOR OF ARTS (HONS) in Digital and Multimedia Design is to enhance a student’s artistic and technical ability to tackle the projects that our current professional environment is involved in, and to promote a multidisciplinary, international profile, as well as fostering an entrepreneurial spirit.



The first year



focuses on digital design concepts, communication theory, project methodology, cutting-edge digital tools for UI design, prototyping, as well as video, and sound editing. Students also devise an individual project over the course of the academic year and attend





Methodology and objectives
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Year 1



Professional Development

Contextual Studies

Individual Project 

Techniques & Processes

Digital Design Practices

Graphic Design Practices

Communication in Art & Design

Media practices

Screen-based Practices





Year 2



Professional Practice

Applied Practice Collaborative Project Advanced Digital Design Studies

3D Modelling & Rendering

Digital Animation 

Social Media Practice





Year 3

Final year Project

Art direction

Creative Entrepreneurship

Professional internship





Subjects
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Graphic Design Practices

Students will apply graphic design practices associated with the industry to create a cohesive graphic communication product. Topics included are graphic design practices, appreciating and leveraging design constraints, working with a broad spectrum of technologies, applying thinking and testing in the development phase, efficient graphic design practices, and delivering a graphic solution to a client.





Communication in Art & Design

Communication in art and design is fundamental for all professionals involved in the creative industries. Target audiences and clients are looking for increasingly sophisticated visual stimuli, and creative professionals are continually being challenged to identify innovative and engaging ways to communicate their ideas.

Through examples and case studies, you will discover the evolution of communication in the creative industry, learn how to analyze a briefing, define a context and a communication strategy, develop it through experimentation, and finally, present the final result.





 

Media practices

Today's practices can use a more modern definition of "media" that includes moving image, sound, digital forms and much more. Video has become an indispensable medium in any creative and productive activity related to advertising, entertainment, education, fashion, music, science, of course film and television, etc. Here you will learn the techniques that will allow you to create professional quality digital videos, from conceptualization and script, to recording, post-production and color grading. 

The course includes a module of recording and editing sound, essential in audiovisual work.





Screen-based Practices

The creative industries offer a stimulating and competitive job market for professionals who have a high level of theoretical and practical knowledge in the use of visual and multimedia content, employing professional software such as Photoshop, Illustrator, InDesign, After Effect, etc. Here you will learn how to use the main software employed by professionals to shape, digitize, and virtualize your ideas.Think and create using a digital approach - this is what you will get!





1st year subjects





Professional development

You will explore and analyze the different careers that the degree offers through meetings with the best active professionals in the sector: app and web designers, art directors, 2D and 3D animation creators, VR, AR, and mixed media creators and experts, heads of branding and advertising companies, SEO experts, creators of series and film credits, etc.



Art & Design – contextual studies

A riveting journey through the history of art and design and its main trends. The topics discussed in this subject will become a source of inspiration for your future work and will provide you with a solid foundation in creative discourse.



Individual Project

Under the guidance of your professors and tutors, you will learn to investigate, analyze and shape your ideas, facing a creative challenge that directly responds to the demands of a real simulated project from the market or the creative industries. To solve this, you will have to combine and put into practice your knowledge to devise an advertising campaign and create audiovisual materials for a festival, exhibition or museum catalogue, etc.

 



Techniques and processes

You will learn how to choose appropriate research methodologies and how to carry out the analysis of the client’s needs, develop and conceptualize an idea, choose suitable techniques, instruments, and materials, and carry out testing. All these exercises will be done through case studies and dynamic experimentation sessions, which will show you how designers face the challenges of the profession and find brilliant solutions. As part of the course, you will develop a project and a personal portfolio. 

 

Digital Design Practices

The experience of using digital interfaces is becoming increasingly common in our daily lives. Web and app applications, computer software, IoT (Internet of things)… The user experience must be intuitive in any type of interface, whether for entertainment, learning, or recording purposes.

You will learn how to design and produce interfaces for different platforms and media, using professional software and analyzing the most innovative proposals, working on the principles of usability and user experience, as well as visual elements, interface design and prototyping, production and testing.
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Digital 

Animation 



Thanks to the modern techniques and software developed in recent years, especially in media such as the Internet and TV, we have witnessed significant growth in 2D and 3D animation as an expressive, creative, and communication medium. This is partly due to the intrinsic potential of animation and the relatively low costs that such techniques entail when compared to the costs involved in traditional image production techniques. Using these modern techniques does not require actors, props, expensive scenery nor production equipment. An artist only needs a computer to create brilliant animation productions.



In this course, you will develop your ability to plan, produce and publish your digital animations and you will how to learn to use the best software on the market such as After Effects, Houdini, or Cinema 4D in a professional way.
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Professional practice



An essential aspect of professional practice is an in-depth analysis of one's strengths and weaknesses. Such introspection, combined with a clear strategy for presenting your skills to companies and potential clients, is key to your future success. This unit aims to support you in your transition to the world of work, developing a strategy in line with your future career, through the following tools: career plans, CV and video CV writing, interviewing skills, self-promotion material, legal frameworks, business planning and use of social and professional networks.

 

Applied Practice Collaborative Project



If you had to face a real simulated market or a creative industry challenge alone in your first year, here you will learn how to work in a team, share ideas, analyze, discard and discuss, finding solutions that are approved by various points of view, etc. In all international employability studies, these teamwork skills stand out as the most sought-after skills companies are looking for. 





Advanced Digital Design Studies



In this course, you will expand your knowledge of digital design for web services and smartphone applications. You will create prototypes and develop new systems for the distribution and consumption of information and entertainment. We will emphasize the creative combination of aesthetics and technical skills to produce attractive user experiences while analyzing how different devices and platforms meet user needs. Likewise, through talks and meetings with experts and professionals, we will explain the most innovative and experimental aspects and developments in digital design and how they help to shape the future in terms of economic growth, sustainability, and social responsibility.

 

3D Modeling & Rendering


In this course, you will develop 3D modelling skills and techniques with professional software such as Cinema 4D or ZBrush. You will learn how to create digital objects, and you will enter the world of Virtual Reality. You will discover the infinite applications of 3D, from entertainment, branding, and gaming, to its use in fields such as fashion, architecture, and interior design, projection mapping, theatre, live shows and festivals, cinema and TV, cultural heritage and museums, advertising, planning and development of Smart Cities, etc.
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nd year subjects





Year 1



Professional Development

Contextual Studies

Individual Project 

Techniques & Processes

Digital Design Practices

Graphic Design Practices

Communication in Art & Design

Media practices

Screen-based Practices





Year 2



Professional Practice

Applied Practice Collaborative Project Advanced Digital Design Studies

3D Modelling & Rendering

Digital Animation 

Social Media Practice





Year 3

Final year Project

Art direction

Creative Entrepreneurship

Professional internship









Social Media 

Practice



Facebook, Twitter, LinkedIn, the ability to leave comments on news stories, online stores, file-sharing platforms and wikis have become essential elements of everyday life. They have also become valuable tools in the way companies communicate with their current and potential audiences. Social media has transformed the way people and businesses communicate by enabling engagement across multiple channels with increased personalization and targeted outreach. 

While we are living in a transformative time that creates exciting opportunities, we are also facing new challenges for organizations and individuals. The rapid growth of social media raises questions about authorship, authenticity and privacy, to name just a few. 

This unit explores this new cultural ecosystem, in which we use new practices of communication and social interaction through social media. 

At the end of this unit, students will be able to analyze a market to plan and develop strategic communication campaigns through social media. 
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Final year 

Project



The final project will be your first business card in the working world until you start to consolidate your professional background. Through your final project, you will show the world what you are capable of doing and convince your future clients and employers.

Under a tutor’s supervision, you will develop your final project, where you will showcase what you have learned by arguing your ideas and proposals, as well as outlining the vision of who you would like to be in the future.

 





Art direction



Direct an art project, manage a team and convey the main idea based on the concept, the needs and requirements of the client. Decide the visual codes, colours, typography, and the set of details to maintain the overall aesthetic vision of the project and all the elements needed to achieve success. The art director is one of the most demanded and respected figures in the creative industries sector. Will you sign up for the challenge? 







 



Creative Entrepreneurship



You will have the opportunity to cultivate your creative business skills by developing multiple ideas and exploring their viability in a business context. You will deepen your knowledge in business and finance practices, learn to analyze market prospects, recognize opportunities, and build professional networks.

You will have the opportunity to learn about the different sources of funding that are available for a creative company at a national and European level, ranging from private to public funds. Experts and business angels will teach you how to get this funding.

The course also includes a one-week workshop with an accelerator, whose experts will teach you how to focus a business plan and make a pitch that is attractive to investors.
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3

rd year subjects

 



Professional 

internship



In the first two years, you will have had countless opportunities at LABA to network with professionals and learn from them. Now is the time to put yourself to the test and apply everything you have learned to real work scenarios, responding to a company’s needs and demands, with long-term internships (between 2 and 6 months) in the sector’s main companies. As a LABA student, you will be granted the opportunity to do an internship in companies across Spain and Italy.
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Calle Quart 21-23   -   46001 Valencia, Spain



Student service phone:  

+34 638975113 

contact@labavalencia.net  

labavalencia.net
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